
1

HOTSHEET

THE SECRETS TO FINDING AND 
TARGETING AN AUDIENCE ON 
SOCIAL MEDIA

Social media can be an overwhelming space. The content is constant, 
and the platforms and their functions are always evolving. But it’s also an 
incredibly exciting space. A direct, real-time connection with your audience 
that can’t be beat. 

Aren’t sure where to begin with your social media strategy? Start by asking 
yourself one key question: Who do I want my content to reach?

Outlining Your Target Audience

Consider these demographics to help you create a profile of who you want 
your social media content to reach: 

• Age

• Gender

• Location

• Interests 

• Competitive set – Which competitors target a similar audience who 
you are also interested in reaching? 

The answers then help determine which social media platforms will help 
you best connect with this audience.
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Five Platforms to Connect with your Target 
Audience

Which platforms should you secure as a brand? All of them. If possible, 
start by securing the same handle (e.g., @testing123) across all platforms. 
While you likely won’t be active on each platform, this ensures you own 
and have access to each. The future of social media is unpredictable – your 
audience may be predominantly active on Facebook now, but next year may 
migrate to Twitch or Tik Tok. If this is the case, you want to ensure you’re 
ready. 

Okay, you now know exactly who you’d like to reach with your content. 
Now where do you find them? Let’s examine five of the most popular social 
media platforms in Canada – Facebook, Instagram, Twitter, YouTube and Tik 
Tok. 

1. Facebook:

• Age: Largest group is millennials 25-34, but popular across all age 
groups, with seniors being fastest-growing demographic

• Gender: Skews slightly male, but females are more active

2. Instagram: 

• Age: Largest group is 25-34, followed closely by 18-24

• Gender: Almost an even split between female and male

3. Twitter:

• Age: Largest group is 18-29, followed by 30-49 

• Gender: Skews heavily male

4. YouTube: 

• Age: Largest group is 18-24, but popular across all age groups

• Gender: Skews slightly male

5. Tik Tok: 

• Age: Largest group is 10-19, followed by 20-29, but slowly aging up 

• Gender: Skews female

While the above attract the most eyes, there are an abundance of addition-
al platforms that are worth exploring, such as Pinterest, Twitch, LinkedIn, 
and Snapchat. Don’t be afraid to try out several platforms, see the engage-
ment with your audience, and then make an informed decision about which 
platforms to maintain a consistent presence on.   
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The Importance of Advertising

The reality: In recent years it has become much more challenging for your 
content to find its way to people’s organic feeds. To help overcome this 
obstacle the importance of a consistent social media advertising budget 
cannot be overstated.  

Once you have a budget in place, consider your objectives. Do you want 
to grow page likes? Increase likes on a specific post by boosting it? Raise 
video views? 

Many of the social media platforms allow you to target these specific 
objectives with your advertising and target your audience. For example, 
when advertising to people 18+ on Facebook, you can target demographics 
(location, age, gender, education), consumer behavior, and interests. 

Tips to Grow Your Audience

1. Establish your brand voice: It’s all about authenticity! Decide the per-
sonality of your brand voice (e.g., casual vs. formal, comedic vs. seri-
ous, use of emojis), and use this to speak with the audience. Keep your 
voice consistent.

2. Create a community: Social media is all about engagement. It’s im-
portant to consistently interact with your audience – liking comments, 
replying to comments and direct messages, re-posting relevant content, 
etc. 

3. Content consistency: While your resources may vary, it’s important to 
establish a consistent release schedule with your community. Depend-
ing on which platforms you have selected to be active on, aim for: 

• YouTube: 1-2 videos per week 

• Facebook: 1-3 feed posts per week + 2-5 stories per week 

• Instagram: 3-5 feed posts per week + 5-10 stories per week 

• Twitter: 1-3 tweets per day 

• Tik Tok: 1-2 videos per week

4. Post timing: Pre-time your posts for when your audience is looking at 
their social media networks – such as before work, at lunchtime, and 
after work. But also allow for flexibility. If a relevant topic trends, don’t 
be afraid to step out of your schedule and join the conversation.  


