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In today’s social media driven world, promoting your 
work can be almost as important—and almost as 
much effort—as producing it in the first place. Here 
are five ways that you can ensure that your work gets 
seen. 

1. BUILD YOUR NETWORK 

Some of us are natural networkers. Some of us 
aren’t. And many of us have broader networks than 
we actually think we have. If your work requires you 
to publicize your efforts—your writing, your events, 
your products or activities—you need to make 
building and maintaining a network a priority. But 
how? 

A. Use the platform that works for you 

Two key factors come into play here: what do you like 
to do? And where are the people you want to reach 
already congregating? If you love Facebook and can 
connect with the folks you want to reach via 
Facebook, concentrate your efforts there. If you figure 
your crowd is connecting on LinkedIn, perhaps you 
need to polish your LinkedIn skills, whether it’s a 
place you love to be or not. It’s also worth recognizing 
that social media platforms are not your only option. 
Sure, Twitter, LinkedIn, Facebook, Pinterest, Tumblr, 
Vine and whatever is hot next are useful, each in their 
own way. But perhaps you’d be better off launching 
an e-newsletter using TinyLetter.com. Or—gasp—
maybe you’re better at in-person networking, and 
picking up the phone or hosting a small event would 
be more effective for you. Identify what you’re good 
at and get better at it. Then, identify one more area 
where you could build your networking skills, and try 
that out as well. 

B. Identify who in your network is best 
to connect with and for what 

Your network is made up of different kinds of people 
who may be able to help you get your message out in 
different ways. Some may be members of traditional 

media who might be open to a pitch for their pages 
(print or online). Some might be influencers—the 
kinds of people others pay attention to—and getting 
them to post something about your work on Twitter 
or Facebook could pay off with retweets and shares. 
Others might simply be pals who will share your work 
and cheer you on. Consider creating lists (Twitter and 
Facebook make this easy) that allow you to easily 
target specific types of connections with specific 
kinds of information.  

2. CRAFT YOUR PROMOTION WISH-LIST 

Create a list of what kind of promotion you’re looking 
for, and who can help with what. Consider: 

 Social media sharing: Twitter, Facebook, LinkedIn and 
others 

 Traditional media coverage: Can you reach out to 
pitch yourself for interviews? You’ll need a short bio 
and a pitch on why you should be featured now. 

 Bloggers and podcasters: Are there niche audiences 
online who would be interested in what you’ve 
produced? Connect with the bloggers and podcasters 
who already serve that audience, and pitch yourself 
for an interview, Q&A or guest post. 

 Events and speaking engagements: Is your message 
best delivered in person, and are you comfortable 
doing so? Consider which groups or events might be 
opportunities for you to get your message out: trade 
shows, seminars, workshops, conferences, group 
meetings, luncheons or classes.  

 Direct to audience communications: Don’t forget to 
use your own social media channels, blog, e-
newsletter or other platforms to connect directly with 
your audience. Maybe you should teach a 
Udemy.com course related to your topic, or do a 
Twitter chat or webinar related to your work, or 
perhaps a short e-book will help spread your 
message.  

 



 

 

3. BE CLEAR ABOUT WHAT YOU WANT—AND 
ASK FOR IT CLEARLY 

Do you want members of your LinkedIn network to 
share the news about your latest article? Ask them to. 
Do you want folks to tune in to an upcoming 
broadcast? Ask them to. Have a friend with a high-
traffic blog that you’d love to do a Q&A for? Ask 
them. But here’s the thing: Ask politely. Don’t hold a 
grudge if the answer is no. And recognize that folks 
are more likely to help out someone who (a) has 
helped them in the past and (b) doesn’t only reach out 
when they want something. Successful networks are 
built between asks—with the sharing, community-
building and contributions that you make to 
strengthen the relationships you hope to call on later.  

4. REACH BEYOND YOUR EXISTING NETWORK 

You’d love to be interviewed by Jillian Podcaster—but 
don’t know her. Check your existing networks to see 
if anyone can connect you. And if not? Try a cold 
call—or cold email, Twitter DM or LinkedIn 
message—pitching her on why you’d make a great 
guest. 

5. SAY THANK YOU—AND RETURN THE 
FAVOUR 

Someone commented favourably on your article on 
Twitter? Tweet “thank you.” Someone posted a link 
to your project on Facebook? Send them a thank you 
message. Someone connected you with a blogger 
who featured you in a post? Email a thank you—and 
look for ways to return the favour. You don’t 
necessarily have to reciprocate directly with the 
person who helped you (though that’s always nice): 
people tend to help out folks who they perceive as 
having helped out others, so if you’re generous in 
helping the people in your circles, the people in your 
circles—even those you haven’t helped directly—are 
likely to help you. Karma goes a long way.  

 
 
 
 
 

Bonus tips 

 Find promoting yourself weird and awkward?  

Swap with a pal: have them promote you and you 
promote them, acting as PR-mates.  

 Make it easy for people to read/buy/do what you 
want them to 

At in-person events, have stuff to sell. For online 
promotions, provide clear and easy links for people to 
access your content. Don’t make them hunt for you! 

 


