
HOW AND WHY YOU SHOULD REVIEW—AND 
REFRESH—YOUR WEBSITE 
 
BY COLLEEN FISHER TULLY, Freelance Editor, Writer, & Media Consultant 
 

 
 

There are no hard and fast rules when it comes to 
updating a magazine website, such as “every two 
years.” Websites are created to inform people, who 
bore easily, and are served up by robots, which 
evolve continuously. If you’ve been wondering 
whether your magazine website could use a refresh, 
chances are it probably does.  

Fortunately, a refresh doesn’t always have to involve 
a costly redesign, development resources, and a 
weeping editorial staff trying to navigate an unfamiliar 
CMS. Here are some simple ways you can refresh 
your site, improve your SEO, and grow your 
audience—without the tears. 

WHY REVIEW YOUR WEBSITE?  

According to Arnaud Mangasaryn, a Montreal-based 
SEO consultant and founder of the DoYouSEO 
association (www.doyouSEO.ca), smaller updates 
done more frequently can be more beneficial in the 
long run. “A website which often receives updates, 
whether functional or editorial, will generate more 
interest from search engine crawlers,” he explains. 
“The more often you update, the more often crawlers 
will come to your domain to parse and index new 
content and new changes.” In other words, search 
engine robots relish new website features and fresh 
content just as much as your audience does.  

However, the opposite is just as true: a stale website 
turns off readers as much as it does the machinery 
that keeps it in business. Slow load times, dead ends 
(404 Page Not Found errors) and especially a drop in 
traffic are all signs your website needs an update.  

In addition, because search engines are constantly 
evolving to better serve content to readers, your 
website should likewise keep pace with technology in 
order to remain visible to search engines—and 
accessible to your audience. Mangasaryn cites 
Google’s mobile-friendly update from April 2015: it 
went relatively unnoticed by publishers who already 
had mobile-friendly web pages, yet it spelled disaster 

for publishers who weren’t mobile-optimized and 
caused them to lose significant traffic.  

AN EASY AND EFFECTIVE REFRESH 

Mangasaryn offers these tips to refresh your website 
and improve its search engine indexing:  

 Review the titles and subtitles (heds and deks) of 
your content, or at least of the articles that aren’t 
performing well: what’s the targeted topic of each 
article? Does the title and subtitle reflect this? Be 
prepared to rewrite titles and subtitles where 
necessary; 

 Fix and redirect 404 pages, especially if these dead 
ends are easily found by both users and search 
engines—neither human nor machine will tolerate a 
404 error for long; 

 Adjust the rules on your robots.txt file, a text file that 
instructs search engines on how to crawl your pages. 
Sometimes this file grows out-dated and needs to be 
modified; 

 Delete excessive and unnecessary metadata and 
other HTML elements to improve your website’s load 
speed; 

 Always promote seasonal or temporary content on 
the homepage; links to your content are the primary 
keys to SEO success. 

DON’T FORGET GRAPHICS 

Written content isn’t the only player when it comes to 
attracting readers—and robots. “Think about your 
magazine: what kind of data and information do you 
have to create something useful, smart, and easily 
shareable?” asks Mangasaryn. A classic visual tool 
borrowed from print, he says infographics serve 
double-duty when shared online with multiple 
references to your brand, plus incoming backlinks, 
both of which lend greater authority to your domain.  
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SEO CONSIDERATIONS FOR 2016 

If your brand is keen to stay ahead of the SEO curve, 
Mangasaryn recommends the following:  

 Provide the same user experience on all platforms: 
mobile, tablet, and desktop; 

 Test out AMP (Accelerated Mobile Pages) since this 
feature targets editorial content only; 

 For news magazines, use schema markup—
specialized code that helps search engines return 
more informative results to readers  

3 COMMON MISTAKES TO AVOID 

Mangasaryn says magazine websites often fall victim 
to these three key mistakes:  

 Using a carrousel or some animated way to 1.
present featured content: While visually appealing, 
often these tools cannot be crawled by search 
engines. If your art director insists on a specific 
design for your brand, make sure the content is 
accessible to search engines and is also mobile-
friendly.  

 Sharing content with partners without any SEO 2.
rules: This will result in duplicated content on other 
websites which may have more online authority than 
yours. The danger here is that the partner site may 
earn better organic visibility, even if your editorial 
team created the content. 

 Writing or publishing content exactly as it would 3.
appear in print: You may have editors who have 
transitioned from print to web or who straddle both 
mediums. They must remember a web article 
requires titles that are suitable for web users: use 
keywords (topics) that define the written content and 
matches queries that users may pose. 

 As you structure your website refresh around search 4.
engines and their algorithms, never lose sight of 
serving your audience first and foremost. Says 
Mangasaryn: “When you update content on your 
website, you do it first for users—who come from 
search engines—to improve their experience on your 

website, which then increases your website’s 
credibility.” 


