
 

 

May 13, 2016 
 
 
Mr. Simon Brault 
Director and Chief Executive Officer 
Canada Council for the Arts 
150 Elgin Street 
P.O. Box 1047 
Ottawa, Ontario   K1P 5V8 
 
 
Dear Sir, 
 
On behalf of Magazines Canada’s nearly 400 members across Canada who create and disseminate 
compelling Canadian content in French, English and in languages of the country’s Indigenous 
communities, we would like to congratulate you and the Canada Council for the Arts on the federal 
government’s historic investment in Canadian artists, organizations and audiences through the Canada 
Council, announced in Budget 2016, as well as the recent release of the organization’s 2016-2021 
strategic plan, Shaping a New Future.  
 
As Minister of Canadian Heritage Mélanie Joly observed in introducing the federal government’s review of 
cultural policies, the world is in the midst of a “digital shift.” What impact does this “shift” have on the 
work of Canadian artists and creators, and on the ways Canadian audiences and consumers experience 
Canadian art and culture? The Canada Council’s strategic plan rightly identifies digital technology as one of 
the areas where the Council wants to help Canadian artists “scale up,” so that artists may “amplify the 
quality, scale and sharing of Canadian art through digital technology.”  
 
Magazines Canada’s members are above all innovators, these days perhaps more than ever. While 
Canadian magazine media acknowledges and honours the enduring appeal of the print medium, our 
members are also forging their way through this disruptive period by innovating relentlessly, using digital 
platforms (mobile, tablet, desktop, etc.) to continue to do what they have always done: present excellent 
Canadian content to readers on the platforms that appeal to these audiences. In this way, the current 
period of disruption ultimately becomes one of transformation. I hope you will call on Magazines Canada 
and its members as the Council develops its first digital strategy. Please let us know how we can help. 
 
Once again, congratulations on the remarkable investment in the arts in Canada and on your exciting new 
vision for the Canada Council for the Arts!  
 
Sincerely,  
 

 
 
Matthew Holmes 
President and Chief Executive Officer 
Magazines Canada 
mholmes@magazinescanada.ca 
416-504-0274 x223 
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cc: Arash Mohtashami-Maali 
 Director, Writing and Publishing Section 
 
About Magazines Canada 
Magazines Canada is the national trade association representing Canadian-owned, Canadian-content 
consumer, cultural, specialty, professional and business media magazines. French and English member 
titles offer a wide range of topics including business, professional, news, politics, sports, arts and culture, 
leisure, lifestyle, women and youth, made available on multiple platforms. The association focuses on 
government affairs, services to the advertising trade, circulation marketing and the development of career 
skills for and the recognition of excellence among the people who work in Canada's magazine media. 
 
 
 
 
 



 

 

 


